The Sinclair Broadcast Group owns 62 television
stations, spread across the country. It plans to force
these stations to air, under the guise of

a "documentary," a blatantly skewed anti-Kerry
political advertisement within two weeks of the
election.

This is an obvious attempt to sway the election 1in

favor of George Bush, the pro-corporation, anti-
regulation candidate. It is an outrageous breach of
their obligation to serve the public interest, not their
own, in return for the right to use the public

airwaves. It is a subversion of the democratic

process. And it is a clear illustration of why big
corporations should not be permitted to own multiple
media outlets.

Do your job. Stop them.



